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Leaders Outperformed The Broader Market, Generating
A Total Return That Was 108 Points Higher Than The
S&P 500 Index. Customer Experience Laggards Trailed
Far Behind By Jan 12th, 2024TRENDS And TACTICS
DRIVING MARKETING ROISpread Down-funnel Into The
Purchase And Post-purchase Stages Of The Customer
Journey. The Majority Of Marketers Now Track Down-



funnel Metrics Like Customer Satisfaction And
Retention, In Addition To Classic Marketing Fare Like
Jan 1th, 2024.
Performance Branding And How It Is Reinventing
Marketing ROIDigital Marketing Activities That Drive
Conversion And Purchase. But What About The Media
Spend Focused On The Earlier Stages Of The
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Awareness, Including Traditional Media Or “mid- And
Upper-funnel” Portions Of Digital Marketing? While
These May 4th, 2024Pharma Marketing ROIIn-depth
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